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=< A€ (Examination for graduate)
At SHE A AROE, S0l AT t AETPL HY| 13 HA VS
FEL F JEFE Sk

7494 E (Introduction to Management)
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To M, BFE &Eoko At ATl Bad VxE #ed FHE FH 719
7AYo dFddl st YA, AR, =2, AFE, A, A, MS, R&D 5 714
A9 4F Ak g MFHRA sFS B3 FA G ok, ofy FEAHS
2 AP AFeol " "dAE =7 ot

#2) 7 A (Managerial Economics)
#YAAE A EGAAZSEAA LFEHE 71499 FaF BAF ZAo o
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ALY E TR o] F AT L& F v FTd 22T F UEE FTET
T 3Alol 2 AFol A FEIATH I, o=, FAY IJAVIEAE T
AL FHA =do] HiE IJARAES AET F IEE IAvJES T3

%22 (Organization Theory)
Z2o] Fzx9} HAE ols)st

Shsted AXNE Fa Aok o] $Be 2Tz
o Ade FHOE 29 Fu, 2H B4, £ 4 239 A, 5L I
S, 274 AAE BHVAE 41 234449 95 ATAHE FAA =3 9
Aol 29w PEE APsE 2HPFE FE7 PR,

a2 #AAF2] (Customer Relationship Management)

e AFHIT A%HN FIVES A A4 AIAUES FFAY AL
5]

: RER _1—7“471]‘3 Sl 714 2 Ao HAE SHhEkst
sk dloll 71 E3 o] Ut

749 1A 2d (Management Information System)
719 W-9] SAe #dd ARES AFEE L83t VI A3
3

LS 3
1= Aow Arree] 583 oo wE A, AU aRHo sYsE

Q182574 9 (Artificial Intelligent Management)

B auAgd 498 Ao AT 7€ &34 1 A S S Fol 7]
A 7 EofollA AFATE AFHoE oFA &8 + A=A it AAE T
stk 53], HA A E AdFASAD 71ESl taiA 7ls Td ZH, tolH 9
=4 &9, 223 Hlayx SHdA 474 E857 52 WeEe Edth
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oA & #2] (Marketing Management)

Ao vHAR &F& TEA, AAF, geldozm s Hs AY, 23, AA
A A 2 dAE *43]‘5}& S et 8 Weez2es AFAY, 71AAA,
Fa, B S, #ejE e 44, 24 %5 Folth

L s
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o}m -

2 REL VIQ7HAE ZEsta oldaH syste ARE st VA HE o
Agta oate BAste e HHow o w3 AFdEdM 5 24F 7Y
I AAES A P o] 82 FH ALY + A S WSt FH3
o FAROE ANFARE P AYEAN, ZIZAE HUL, AAH BIEA, AR08
ZIQ7 A B7E, 88 Ao g, ARz wigAg R, FA3 A I8, AE
I FAe A& 7dAdrd FH TH BL 1Y FAAYG AF2D A 4

@ o237 UAE TR

A7F8 Al (Cost Accounting)
719749 &eA «l/\}e" S st AR RE HAEa o) FRE FEIE

A8 2~ % (Service Management)
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48] 28 % (Consumer Behavior)
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AHNE (Tax Law)
71gd&gsol W3 2ARAS olElE F A=F At AAle AA, AT
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T AHEOA BFHolth. MHEANES St 2AAEY AdS BEE M
=2

dEEAE THLE BT

=]
T

fa%s

E22 (Investment Theory)
Aol FAROlES AAHCE 2)staL o] 89 AFF S&I AAR

7ozt o] &A= A A AEAFO]EY Y

ol #al =%t tgoE FARAY 7] £

A A A /MEE (Human Resource Development)

AXAZA A 7IRbe T A Heod Y W] ot °W7<}°491 Zio]l tiFH
o B A5 oy #HAA oyl AAAAS AHFH o Adsted mE o &,
2 e B dh G4 FL FASS G, 28T, QYA Gezd,
A4AY Fol B Aolth. B4 Fromt AAsEolNe QA At 4, A4
325 Fatgoleks 2% FRAMY M2 ¥ 2% B3y 33¢ gvE 23
A Gzol A o] FaA drt.

%5 &2 (Marketing Channels Management)

AR S FAstE AR H Y F8 a4 F U e AFHYU 9
A StEetal freA 2 #eE FHdA dEus EAFES tRed 243 B4
e st

A 4E (Derivatives Markets)
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A 53] A (Tax Accounting)
7143 Al Aol diste] ZAFAH-S A8t AAe AEdte AlFEEY A
of gt M-S siA AFo &83te EAE UE

749 A 2 (Strategic Management)
%i‘rﬂé 1@«] 7:‘7@ 4785

ulA B = A (Marketing Research)
AR JAEA S % ARES FH, B4, sty ds AR AR i

2 e
WAE 2 ddel BAF BATY, ARSY, MEANY, EBEMA P BEFE

ZA4F3] Al (Electronic Accounting)

AESA D AFIA LY 7 2AA S B8t FAYFeRE AGHAY A4F IAAE
E AN AZEIHE o] &35t IABEY FEAZH AFHHE A FFHAZI=H
1 EFo] Ut

ZAANAE (Financial Markets)
SAAFS Fxo} 7] P o]o] A=A 2| =
X2 o FAHOREE A o9, WA FA L T A A,
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%7t Ha Qe BAN U@ AFEHD EF Fu A2 FUANGEFE 222
BAT 4 9t $YS WY,

olw 2] & (Interpersonal Relations in Business)

AP A A7BAE Meda zRAd AFu|Axux9 Aozt & 4 9th
3] AZtTA ] UM AT = AARJEANA AAA AEHALY B0l
2 FAL B yolrt ARAEHS] BAE XEL BAE olorted 83 9n
A& AYA "Hoh ol F s A A AW Ao #I WEES A
o}

diol 4= Qe g ATt Bk

749 &2 (Business Analysis)
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nlA Bl A 2k (Marketing Strategy)
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Aul 2 749 A2k (Service Management Strategy)
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